The economic impact of canal cruising in the Hennepin Canal State Park, Illinois: a scenario analysis by Athiyaman, Adee et al.
  
 
 
 
 
 
第四届旅游接待业管理国际会议 
Changing Asian Consumption Patterns and Emerging Dilemmas: 
A New Research Agenda for the Next Practice in Tourism and Hospitality 
亚洲消费模式的变革和困境：旅游接待业的新实践 
December 2nd – 4th, 2013 / 2013年12月2-4日 
Guangzhou, China / 中国•广州 
 
Conference Proceedings 
 
 
 
 
 
School of Tourism Management, Sun Yat-sen University 
Rotterdam School of Tourism, Erasmus University 
 
 
 
 
 
 
i 
 
 
Changing Asian Consumption Patterns and Emerging Dilemmas: 
A New Research Agenda for the Next Practice in Tourism and Hospitality 
December 2nd – 4th, 2013  
Guangzhou, China  
 
Conference Organizers/主办机构 
School of Tourism Management, Sun Yat-sen University, P. R.China 
中山大学旅游学院，中国•广州 
Rotterdam School of Management, Erasmus University, the Netherlands 
伊拉斯谟大学管理学院，荷兰•鹿特丹 
 
Conference Co-organizers/协办机构 
China National Institute of Standardization 
中国标准化研究院，中国•北京 
European Academy for Standardization 
欧洲标准化研究院，德国•汉堡 
China Tourism Academy 
中国旅游研究院，中国•北京 
Guangzhou Hotel Association 
广州地区酒店行业协会，中国•广州 
 
赞助单位/Sponsor： 
Grand Hyatt Guangzhou  
广州富力君悦大酒店 
7 Days Inn 
7天酒店集团 
 
ii 
 
大会主席/Conference Chairs  
JigangBao Professor, Dean of School of Tourism, Sun Yat-sen University 
保继刚中山大学校长助理、旅游学院院长、教授 
Frank Go, Professor at Rotterdam School of Management, Erasmus University 
荷兰伊拉斯姆斯大学旅游研究中心主任 
组织委员会/Conference Program Committee 
 Qing PENG, Executive Vice-dean, Tourism School, Sun Yat-sen University  
彭青中山大学旅游学院常务副院长、教授 
 David CHAN, General Manager, Grand Hyatt Guangzhou 
陈柏桓广州富力君悦酒店总经理，广州市酒店行业协会执行会长 
 Henk de Vries, PhD, Associate Professor at Rotterdam School of Management, 
ErasmusUniversity 
荷兰伊拉斯姆斯大学管理学院标准化与战略管理研究中心主任，博士、教授 
The Scientific Committee/学术委员会 
 Guojun Zeng, School of Tourism Management, Sun Yat-sen University 
曾国军中山大学旅游学院 
 AdeeAthiyaman, Western Illinois University, USA美国西伊利诺伊大学 
 ArjaLemmetyinen, University of Turku, Finland 芬兰图尔库大学 
 Francesco Calza, University of Naples "Parthenope", Italy 意大利那不勒斯大学 
 Frank Go, Rotterdam School of Management, the Netherlands 荷兰鹿特丹管理学院 
 Henk de Vries, Rotterdam School of Management, the Netherlands荷兰鹿特丹管理学院 
 Honggang Xu, School of Tourism Management, Sun Yat-sen University, China 
中山大学旅游学院徐红罡 
 Leo Paul Dana, Montpellier Business School, France 法国蒙彼利埃高等商学院 
 LiseLycke, Copenhagen Business School, Denmark 丹麦哥本哈根商学院 
 Maria Della Lucia, University of Trento, Italy 意大利特兰托大学 
 MariapinaTrunfio, University of Naples "Parthenope", Italy意大利那不勒斯大学 
 Patrick Stroobandt, Plantijn University of Applied Sciences, Belgium 
比利时Plantijn应用科学大学 
 SlawomirMagala, Rotterdam School of Management, the Netherlands荷兰鹿特丹管理学院 
 Stephen Little, Open University Business School, United Kingdom 英国开放大学商学院 
 Ulla Hakala, University of Turku, Finland芬兰图尔库大学 
iii 
 
 Chaozhi ZHANG, PhD, Professor at School of Tourism Management, Sun Yat-sen University 
张朝枝中山大学旅游学院 
 Bin DAI, Professor, Founding President of the China Tourism Academy 
戴斌中国旅游研究院 
 Changhong BAI, Dean, Professor at College of Tourism and Service Management, Nankai 
University, China 
白长虹南开大学旅游与服务学院 
 Huiming GU, Deputy Dean, Professor at School of Tourism Management, 
BeijingInternationalStudiesUniversity 
谷慧敏北京第二外语学院酒店管理学院 
 
大会秘书长/Secretary General 
Bin Liu PhD, Assistant Professor of Tourism School, Sun Yat-sen University 
刘冰中山大学旅游学院，博士、讲师 
Xiaojuan YU PhD, Assistant Professor of Tourism School, Sun Yat-sen University  
余晓娟中山大学旅游学院，博士、讲师 
I 
 
Contents 
Australia‘s Cross-Cultural Tourism Marketing Strategy in China ................................ 1 
Aiqing Hu ............................................................................................................... 1 
Rethinking Japanization: A Discourse on Japan from the Perspective of International 
Tourists ........................................................................................................................ 10 
Eriko Yasue, Kazuo Murakami ............................................................................ 10 
E-governance-based Sustainable, Smart and Inclusive Community Brand Building. 
Lessons Learned in Eight Italian Regional DMOs ...................................................... 15 
Frank Go, Mariapina Trunfio, Angelo Presenza, Maria Della Lucia ................... 15 
The Influence of National Culture on Entrepreneurial Attitudes towards Rural 
Diversification in the Tourism Sector .......................................................................... 39 
Frank Go, Francesco Calza, Mariapina Trunfio, Adele Parmentola .................... 39 
Building Interpersonal Trust in a Travel-related Virtual Community: A CaseStudy on 
a Guangzhou Couch-Surfing Community ................................................................... 62 
Qiuju Luo, Jiabei Hu ............................................................................................ 62 
Gender Pay Gap in Domestic Hotel Industry and Its Influencing Factors: the 
Applicability of the Western Gender Discrimination Theory? .................................... 85 
Yun Yang, Ziyu Zhou ........................................................................................... 85 
Local Branding Impacts on Local Tourism—Based on the Brand of Ningbo 
Confraternity ................................................................................................................ 97 
Danwei Chen ........................................................................................................ 97 
Effects of International Horticultural Exposition on Tourism Industry Value Chain of 
Qingdao ...................................................................................................................... 103 
Qianqian Liang, Ruifu Zhang, Xiping Zou ........................................................ 103 
The Learning Community in the Field of Cultural Tourism ...................................... 111 
Lenita Nieminen, Arja Lemmetyinen, Kärt Summatavet ................................... 111 
What Can be Learned from Event Communication for City Branding? ................... 125 
Ulla Hakala, Arja Lemmetyinen, Satu-Päivi Kantola ........................................ 125 
City Branding Including Authentic Gastronomy: the Paradox Between Authenticity 
II 
 
and Standardization .................................................................................................... 133 
Sophie Alpe, Frank Go, Henk de Vries .............................................................. 133 
The Impact of Participative Decision Making and Perceived organizational Support 
on Service Quality: Organizational Ownership Behavior as a Mediator ................... 149 
MeiZhen Lin ....................................................................................................... 149 
Open-minded and Informed Tourists as Partners for the Development of Sustainable 
Tourism in Developing and Newly Industrialized Countries .................................... 164 
Dr. Peter Aderhold .............................................................................................. 164 
An Empirical Study on the Current Situation of Community Sport Development and 
Estimate the Practicability and Validity of Provisions for Elderly People ................ 175 
Xiaomin Li, Gavin L Reid, Yingzhi Guo ........................................................... 175 
Management Innovations in a Chinese Hotel Company:A Case of 7 Days Inn ........ 192 
Yu Qin, Bin Li, Larry Yu ................................................................................... 192 
Sustainable Development and Hotel Standardization in China: Air quality 
Perspectives ................................................................................................................ 210 
Wilco Chan, Leo Liu, Alice Hon, Gong BH ...................................................... 210 
The Economic Impact of Canal Cruising in the Hennepin Canal State Park, Illinois: A 
Scenario Analysis ....................................................................................................... 220 
Adee Athiyaman, Frank Go, Mehryar Nooriafshar ............................................ 220 
Visitors Beliefsabout Vacationing in China: Implications for Tourism Management
 .................................................................................................................................... 233 
Adee Athiyaman, Frank Go ................................................................................ 233 
Antecedents of Community Support for Strategic Tourism Plans Developed by the 
Central Institutions: Community Attitudes, Trust, and Attachment .......................... 241 
Yüksel, A; Yüksel, F., Culha, O. ........................................................................ 241 
On Characteristics and DynamicMechanism ofTourismUrbanization in Hangzhou 248 
Jianfeng Huang, Lin Lu ...................................................................................... 248 
Role and Nature of Two-Dimensional Code within the Context of the New Practice 
inTourist Resort .......................................................................................................... 260 
Laichen He .......................................................................................................... 260 
